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Facebook Ads Result

1. Facebook Ads for sales

Q
B Campaigns 80 Ad Sets (7] Ads
th BEport v e HI Columns: Custom » "B Breakdown =
Purchases Cost Purchase
Name th & Amount Spent  Frequency Clicks (All) CPC (All) CTR(All)  Adds to Cart Purchases Conversion Pu[rjffhap:e[ ROAS (Return
Value on Ad Spend)
> [ [Step 1] ATTN - CBO - Repeat Buyers L. [ ] $59,861.36 217 97,077 $0.62 1.83% 14,057 4385  §192,135.60 $13.65 N
» [ [Step 1] ATTN - CBO - High Value - 1 A... [ ] $46,109.66 201 76,457 $0.60 1.64% 10,933 3207 §132247.1 $14.38 287
> [ [Step 5] ATTN - Upsell [ ] $4757.01 27.61 2424 $1.96 1.47% 1,213 547 $34,849.24 58.70 7.33
> [ [Step 4] ATTN - Dynamic Product Catal. @ $1,389.99 14.64 723 $1.92 0.86% 321 115 $5,146.63 §12.09 3.70
> [ [Step 2-4]- ATTN - Conversion [ ] $13,564.75 7.99 17,402 $0.78 3.04% 4,502 1,652 $82,577.49 58.21 6.09
> [ [Step 1] ATTN - CBO - Super - 1 Ad Set . [ ] $49,323.28 1.88 89,028 $0.55 1.78% 11,676 3,961 $151,984.51 $13.85 3.08

» Results from 29 campaigns @ $204,921.37 3.13 331,248 $0.62 1.68% 47,800 14915  $658,871.41

§13.74 3.22
Tota Total Act Averag

Total Spen Per Persor Total er Click Pe



2. Facebook Ads for sales

N

AllCampaigns ¥~ + Create Campaign Columns: Performance v Breakdown~ | Export ~
Campaign Name Dellvery 0 D Results ©* Reach Cost"  Amount Spent Ends ©/
() Agent Training Course  Active 432 3382 §137  §501.42 Ongoing
Website Clicks Per Website Click
@ HowtoMeasure o Active 159 4023 $056  $86.20 Tomorrow
Wabsite Clicks Per Website Chick
() Delightful Social Media Customer Senvice  Not Delivering 165 Tz s0.74  §121.77 Yesterday
Ad Set Inactive Website Clicks Per Website Click

3. Facebook ads for sales

All Campaigns v + Create Campaign Columns: Performance v Breakdown v
Campaign Name Delivery O - Results 7/ Reach 7 v Performance (Default) to
7 Delivery
@ Agent Training Course ® Active 422 32,340
Website Clicks Engagement
@ HowtoMeasure © Active 193 4,725 VEioo Ehgnge
Website Clicks App Engagement
@)  Delighttul Social Media Customer Service ® Not Delivering 165 7,122 Carouenl Engageman;
Ad Set Inactive Website Clicks Performance and Clicks
7 Understanding Tone ® Inactive 6,168 Cross-Device
Wabsite Clicks
Customize Columns...
‘ ) Who Are You Supporting » Completed 373 5924
Website Clicks Set as Default
) Reset Column Widths
@ From Complaining Customer to Loyal Customer » Completed 276 5,230
Wabsite Clicks Par Wabsite Click
@  Meaner Behind the Scenes ® Completed $0.00



B): Account Overview

Ad Set Name

a6AB88

06/07/2019_Shopping and fashion,Jewelry

06/07/2019_Ring (jewellery), Jewelry, Fashy

06/07/2019_Lookalike (US, 2%} -

06/07/2019_Lookalike (US, &

2 Campaigns

| @ 06/07/2019_Broad I

Results from 12 ad sets

Q  AdSetsis Gselected X  Search or add fllers

Create th Bxpot w o

Name

> [ Lookalikes Testing

> [ Non CBO - Interest: Testing

> Results from 2 campaigns ©

99 Ad Sets

% Delivery
® * Active

® * Active

More w

- Default ...

Default ...

4. Facebook Ads for sales

5 Ad Sets for 1 Campaign

view Setup ( J) Columns:KB w

Purchases

266

583

517

515

2,414

ota

Purchases
Conversion
Value
$23,441.35
$29,832.68
$51,164.71

$43,802.36

$45,862.34

$208,729.54

Total

Website
Purchases
Conversion
$23,441.35
$29832.68
$51,164.71

$43,802.36

$45,862.34

$208,729.54

ota

5. Facebook ads for sales

Results

Reach

3,058

48,094

33138

Impressions

3281

70019

46,753
Total

Purchase

$32.22

$30.40

$36.47

$31.00

$33.52

$33.77

Per Action

Cost per
Link Clicks Result Amount Spent
49 $14.46 §4337
Per Purchase
972 $1476 §782.1
Per Purchase
706 §11.38 §511.88
Total Per Purchase Total Spent

B Ads for 1 Campaign

Breakdown w

2.56

Average

M Columns: Custom »

Website
Purchases

53

45
Total

Website
Purchases
Conversion

$243.00

$381275

$3,470.50
Total

er 1,000 Im...

Reports

$17.26

$10.71

$10.51

$13.08

Save Clear

'E Breakdown v

Website
Purchase ROAS ©
(Return on Ad

5.60

487

6.78
Average



3 campaigns

6. Facebook Ads for leads

(W Duplicate v 2 Edit v More w

Budget

Account Overview

Campaign name -

Citi_Card_Delhi #' Lowest cost
Wil View Charts g Edit (lDuplicate

Citi_Card_Panchkula-Zirakhpur

Citi_Card_Chandigar

29 Ad sets

#'31,000...

Daily

%1,000.00

Daily

¥1,000.00

7. Facebook ads for leads

(B Duplicate v S Edit v 4 A/BTest

Campaign Name -

LS - LeadAd - Facebook Audience Targetin...

Delivery

Off

Dai

I3 campaigns

View Setup @
Results Reach
105 10,536
On-Facebo
13 5,920
On-Facebo
25 4,934

Bid
Strategy

Using ad s...

1 Selected X

®

Budget

Using ad...

[7] Ads

Il Columns: Performance w

Impressions Cost per
result
19,424 %42.55
Per on-Faceb
11,677 2142.03
Per on-Faceb
7,608 ¥58.47
Per on-Facet
@0
Rules =
Results ~ Reach
1,019 57,809
On-Facebook Leads

NULE. WUES UL THGIUUE uay 9 uata

Breakdown w

Amount spent
%4,468.24 >

31,846.41

%1,461.76

Reports

1 Select

View Setup @
Cost
Impressio per
Result
109,713 $0.43
Per On




8. Facebook ads for leads

@ Campaigns Ad Sets ) Ags

Create td Export @

M Columns: Perforn

Name t Delivery Bid Strategy  Budget Lost Slgnifuc:dn': Results ¢ Reach  Impressions C nRsmhmn
> [ Conversions Instagram Training Ad ® o Active Lowest cost $10.00 565 28,772 53,165 $1.81
Dady Leads Per Lead
> [ Conversions Attraction marketing ebo. ® » AdSets Off Using ad set.. Usingads.. 200 12197 20401 S34
Leads Per Lead
9. Facebook Ads for Leads
Resource Center A B8 campaigns 88 Ad Sets for 1 Campaign [7] Ads for 1 Campaign
+ Create (W Duplicate - & Edit - & A/B Test T ¢ © Rules » M Columns: Custom w Reports =
v Campaign Name Delivery T Bid Strategy Budget geta:‘!;ibmlon Results Reach Impressi
MeasureSummit - All Visitors - Static Ads - .. #  Off Lowestcost /# $60.00  28-day click o... 430 14,532
v @ sl View Charts  # Edit (BDuplicate Dally On-Fhcebook Leads
> Results from 1 campaign @ 28-day click o...

430 14,532

Facebook Leads



10.

Facebook Ads for Traffic
0 Adsfor 1 Aase

Columns: Performance ~

= Account Overview Campaigns 1 selected
4 CreateAd ~ Create Rule «
Ad Name Delivery ©
[ @) Default name - Traffic ® Active

Default name - Traffic @ Inactive

Default name - Traffic @ Inactive

Default name - Traffic © Inactive

Default name - Traffic ® Inactive

Default name - Traffic ® Inactive

Default name - Traffic ® Inactive

Default name - Traffic - Image 3 @ Inactive

B: Account Overview 2 Campaigns

[‘ Duplicate ¥ # Edit ¥  More ¥

Cost per
Campaign Name v Result
(3 Conversions : v80‘31
er View
vi (P Traffic $0.37
Per Link C...

Results from 2 campaigns —

©) =&

Ad Sets

Results ©)
1,525

Link Clicks

1,003
Link Clicks

790

Link Clicks

221

Link Clicks

189
Link Clicks

120

Link Clicks

22

Link Clicks

Linke Ofeke

3,870

Link Clicks

11. Facebook Ads for Traffic

1selected () IR VIS

Rules w

Amount
Spent

$27714

$82.76

$369.90
Total Spent

Ongoing

Unique Link
Clicks

869

1,088
Total

Reach ©)

32,352

29,245

24,765

18,353

7.648

9,318

1,116

nne
People

1selected & B Ads for 1 Ad Set

View Setup [) Columns: Custom ¥

Al ta Cars mv:bc':
40 a0

9 9

a9 a9

Total

Total

Cost per
Add to
Cart

$6.93

$9.20

$7.34

Per Action

CostperR... O Amount Spent £)
$0.17 §255.45
Per Link Click
$0.26 $265.23
Par Link Click
$0.22 $170.24
Per Link Click
$0.56 $124.16
Par Link Click
§0.27 $51.54
Per Link Click
§0.42 $§50.19
Per Link Click
$0.27 $5.85
Per Link Click
- $0.00
Pear | ink Click
$0.24 $922.66
Per Link Click Total Spent
Breakdown ¥ Reports »
Website Cost per
Purchases Purchases  Purchase
8 8 $3464
6 6 $13.79
14 14 $25.1
Total Total Per Action



&= Account overview

+ Create

(& ouplicate

Campaign name

o

v uy8 a8

TOFU Post Traffic

Buffer Podcast Traffic

Video Views

MOFU Post Traffic

Android App Installs

i0S App Installs

Campaigns

# Edit -

12.Facebook Ads for Traffic

A Delivery

© Active

® Active

® Active

@ Active

® Inactive

® Inactive

1selected (¥ 85 Ad Sets for 1 Campaign

e
CPC (Cost
per Link
Click)
$3.33
$3.05

$1.98

Rules w

CTR (Link
Click-

Through
1.95%

2.79%

2.88%

15

15

924

1selected ()

i & W CcreateRule

213
Link Clicks

1,497

Link Clicks

125,064

hree-second vid.

6,899

Link Clicks

1

Mobile App Insta

926

Mobile App Insta

:: Ad sets for 1 Campaign

Columns: Performance v

Reach

48,047

230,508

m,202

12,079

33,906

13. Facebook Ads for Engagement

B Ads for 1 Campaign

View Setup ) Columns: Custom w

Post Reactions

10

21

28

Post Saves

29

49

23

Post Shares

12

Q Ads for 1 Campaign

Breakdown « Export
Impressions Cost per result
79,522 $0.19
Per link click
104,345 $0.28
Per link click
376,708 $0.01
Per three-second vi
137,356 $0.02
Per link click
20,278 $77.96
Per Mobile App Install
82,288 $5.03
Per Mobile App Install
Breakdown W Repoi
Cost per 2-Second
Post Continuous
Engagement Video Views
$2.63 —
$2.56 —
$1.81 —



14. Facebook Ads for Engagement

arch « Y Filters « Campaign Name: ppe X +

Account Overview @ COVID-15 Resources 2 Campaigns - NG == Ad Sets for 1 Campaign B Ads for 1 Campaign
'(-_-)' Rules w
Ad Name = iet Name CPC (AI)  CTR (AN Clicks (All) B::g: Reach Impressions Amount Spent Video Plays
L @) 2 jet2 50.12 1.18% 40 $5.00 3375 3385 5476 3152
ive ad Daily
"~ »
) 4 jet4 $50.47 0.25% 10 $5.00 3,982 3,989 $4.60 3,746
1 '-' Daily
» 5 et 5 50.48 0.26% 10 55.00 3,904 3,004 5476 3655
> ‘P Daily
» 3 jet 3 $1.14 052% 2 $5.00 326 38 5227 354
ive ads Daily
» 1 et 1 $0.19 0.87% 25 $5.00 2,849 2,863 $464 2665
3 ive ads Daily
% Results from 5 ads @ $0.24 0.60% 87 14,288 14,521 §21.09 13,5712
Per Click Per Impre Total People Total Total Spent Total
15. Facebook Ads for Engagement
B&: Account Overview a Campaigns 88 Ad Sets Q Ads
o Rules » View Setup ( J)  Columns: Performance w Breakdown v Reports »
Campaign Name « & Delivery - Budget Results Reach Impressions  Cost per Result Amount Spent tnds ©
C Romarketing to Website Top 25% Engagers (14 Day) ® Active Using ad set ., 556 5174 26,457 $267 $1,42898 Ongoing

@ Site and Page Messages ® Active Using ad set .., 935 13,061 66,281 $3.04 $3,687.21 Ongoing



Facebook Ads Image

Feeds
Facebook Facebook
Feeds Marketplace
A§ AG Designz .- X

Nicole Lee Large Shoulder Handbag Set

Vegan Leather Printed Women's Handbag
Purse

AG AG Designz
== Sponsored

Women's Handbags

m
lomen's Handbags
Discount on products.

Y Like (D Comment £> Share

ons

Facebook
Video feeds

Nicole Lee Large Shoulder Handbag Set

Vegan Leather Printed Women's

AGD
Women's Handbags

Discount on products.

T) Comment 2 Share

ke O

See Variations

Feeds
Facebook Instagram
Feeds Feed

. Develop Skills e X

Exclusive Fully Live SQL 5 Days Workshop

REGISTER NOW

" g

Sign up

developskills.in
SQL Workshop : Learn Data
Analysis - DevelopSkills

4> Share

Et} Like LD Comment

(=) Screenshot - 2023...png A

Snipping Tool

+ New g o Q4-«v

Press Windows logo key + ¢

|+ s DAYS LIVE S0L WoRKsOP ++

@.

Learning 5QL Can Help
You Incroase Your

SQL Workshop : Learn




-3 Elise Cries cee
i Sponsored - &

Hi!
We are a young and daring group, ready to
conquer the world with our songs! ...see more

MUSICIAN/BAND

Elise Cries [fb

8,280 people like this

© O @ LelaLelaan.. 4comments 15 shares

EC) Like () Comment 7> Share

Full-size preview

Apps and sites

Audience Network
Native, banner and interstitial

G &  Digital marketer @ [

Sponsored

Mechanical Women Watch

ShopZ itself is an amazing product a combination of an
impressive lock, excellent quality...

Shop now
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