[bookmark: _aioqcg3zp4jy]Learn This One Step Marketing Technique Used by Millionaire Entrepreneurs Today


So, you’re an entrepreneur, solopreneur or mompreneur; you have a hot product, you know the market like the back of your hand and you’re already daydreaming about how to get it in front of your target. What’s the first thing you do? I can guess you’ll do just what everyone else does to market a product or service. You’ve got a low budget so you’ll devote precious hours in social media and blogging to your 1000 followers or less. Those hours then turn to days and those days into weeks then months. You’re staring down the barrel of 3 quarters of a year and still, sales are erratic, at best. The passion and excitement you first wore on your face has turned to worry lines, discouragement and frankly… mental and emotional exhaustion. But, you wonder, why? “ I’ve spent 40 hours a week on a blog, i’ve done every SEO trick I know. My SMM is spot on, my content is great and i’ve spent a grand on my credit cards on post boosting and automation. That’s not including my website which was $3000 with all the bells and whistles. So many hits--so few sales!” By this time you’re too tired to even research something else. 

[bookmark: _9zvkyxukcmbj]The 1% doesn’t do what you just did
Even before rich entrepreneurs become rich, they think differently. They’re already looking for ways to cut production time and enhance the efficacy of that time. You’ll never in a million years catch them blogging, vlogging, SEO enhancing and creating a calendar of posts. Sorry to say it but, that’s  fast becoming old-hat in many markets. So, what do they do that’s so different? What’s the new secret sauce? Well, to be honest it was always there, it’s not that new. The problem has been that you haven’t been exposed to it, or have you?. You’ve probably clicked on every free webinar on social media that’s been suggested for you in order to find out the tips and tricks of the latest marketing techniques and then BAM you were brought to a book sale landing page and bought it. I’m going to tell you--that the person that sold you their book or product is making awesome sales. You bought their so called formula for marketing but, nowhere in their formula did they include what they just did--that video which is how they got you to buy their product! You see, they didn’t blog and post themselves to death. They did one thing and took one step and now, thanks to people like you--they’re on a tropical island somewhere sipping their drink because thousands of you spent $29.99 to $125.00 or more on their book or program.
Don’t get me wrong here; you still need those other things. But, it’s done in a more counterintuitive order. First, you create product or service, and then create the video marketing it. Once you have that video, now you can do the SEO and posting but, listen closely, the posting and such is done ONLY to respond to potential customers or clients. 
Blogging is to position yourself as an expert in the field your product or service belongs. You see? And you are doing these things strategically with common sense. You are already making sales, there is money in your pocket and you are not dejected. 

The difference between what you’re doing and what they did is this: You spent too much time and money on what I like to call “hope” marketing. And they created a product or service, just like you and then they created that one video for that one product or service. The good news is, they aren’t any better than you. 
They paid for a Facebook ad which was far less than what you spent in total on everything in the aforementioned. They pushed that video ad that you watched prior to purchasing that product from them and they sold that product in their sleep. 

[bookmark: _nldqctk7d19i]Now for the Good News
Before you reach for that ice cream or the booze because you think it’s all over, the good news is, they’re no better, smarter or able than you are.  They just had a different mindset and from that mindset they found the tools necessary for their success. The only reason why you didn’t was because you were busy doing what you thought was the right thing. Kudos to you for your devotion. If you are reading this piece and haven’t started yet then you too can begin with the right direction.

[bookmark: _dg9sqwzvsf1]Recap
So, here is what you do. You have the product or service and you know very clearly what and who it will benefit. Now, create a webinar-style video as a slideshow if you’re camera shy. Or, get a friend to be filmed, either way, create a compelling script for your product or service. Don’t be salesy and tell them how great you are. Let them know how your product or service will solve the problems of their pain point. Then, make your offering at the end of a no more than 3 to 10 minute video. The most information in the shortest time is best and then BAM you’ll sell it. 
The one marketing step? Invest $20, $50 or $100 initial dollars on a well crafted Facebook ad with a catchy title that makes your target click. That’s it! 

There are many free video making softwares out there with memberships to upgrade like Magisto and Vimeo. You can use YouTube and link it to your sales page. Google is full of those outlets. So get it going and tell me how it went! 


